
Crafted for Comfort. 
Customized for Performance. 

QUAIL 
HOMES
BETTER SOLUTIONS 
FOR BETTER HOMES.

THE QUAIL HOMES MINDSET

Quail built a “smart” home, but with moisture challenges in the Pacific 

Northwest, the need existed for an even “smarter” solution. Goals included:

•  Make homes that are better for homebuyers. Homes that are 

energy-efficient, durable and comfortable for families.

•  Best utilize Quail Homes and Owens Corning’s collective years of building 

science, research and development to build higher-performing homes.
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USAGE The Owens Corning brandmark is composed of one element: the Owens Corning logo. This has been 
developed for use as a company signaute on visual communications. It can also be used on packaging 
and correspondence.

The logo contains a graphic “arc” and the words “Owens Corning” in an individualized type style. Both 
elements appear on a controlled background with matching opposing corners.

The Owens Corning brandmark is the primary element in the corporate identification system. It provides 
a distinctive symbol that, when used properly with other elements of the system, establishes a continuity 
of style across the corporation and its operating divisions. Because it is so important—and because it 
reinforces the strength of our brand in the marketplace—it must look the same every time it appears.

STAGING Good “staging” is essential for the Owens Corning brandmark to stand out vividly in all visual communications. 
It should be separated on all sides from all other copy, photos or illustrations by a clear staging area the 
height of one letter “O” from the logo , as shown below.

This example reflects a minimum—often greater staging will be desirable.

1 x O Height1 x O Height

1 x O Height

1 x O Height

BRANDMARK GUIDELINES
OWENS CORNING CORPORATE IDENTITY VISUAL STANDARDS

Building Better Homes Together

FOAMULAR® XPS 

Tradeshow Display 

“When it comes to working with 
a true partner, Owens Corning 
is at the top of the list.”  

JON GIROD  
OWNER OF QUAIL HOMES

Pub No. 10019754, Panther Standee. Printed in USA. February 2015. THE PINK PANTHER™ & 
© 1964–2015 Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved. The color PINK is a registered 
trademark of Owens Corning. © 2015 Owens Corning. All Rights Reserved.

WRAP YOUR HOUSE 
WITH FOAMULAR® XPS

AND ENJOY A COMFORTABLE, 
ENERGY EFFICIENT AND 

DURABLE HOME.
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THE POWER OF TRUST

From the start, the relationship between Quail Homes and 

Owens Corning has been based on trust. Owens Corning 

offered to help Quail reassess their extensive analysis, 

which led to displacing their internal air sealing process and 

replacing it with sealing the outside of their homes to better 

protect from conditions, including moisture, in the region.

Every Quail home is wrapped in a blanket of PINK® 

Insulation top to bottom, outside to inside. Owens Corning® 

FOAMULAR® Extruded Polystyrene (XPS) Rigid Foam 

Insulation provides a continuous layer of insulation and 

protection from air and moisture intrusion.
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Building Better Homes Together

Pub. No. 10020135 ComfortBuilt™ Quail Homes Case Study. THE PINK PANTHER™ & © 1964–2015 Metro-Goldwyn-Mayer Studios Inc. 
All Rights Reserved. The color PINK is a registered trademark of Owens Corning. ComfortBuilt is a trademark of Owens Corning. 
FOAMULAR is a registered trademark of Owens Corning. © 2015 Owens Corning.

*Savings vary. Find out why in the seller’s fact sheet on R-values. Higher R-values mean greater insulating power. 
https://www.energystar.gov/index.cfm?c=home_sealing.hm_improvement_methodology

QUAIL HOMES

Quail Homes has been in the Northwest homebuilding business for over 20 years. Quail Homes 

weathered the recent housing crisis while others failed because they practiced sound business 

principles. They believe in doing things right and have never cut corners to generate more 

profit, a clear indicator of their commitment to quality and building the smartest home in 

the market.

As a leader in sustainable building practices, Quail Homes is also very focused on customer 

satisfaction. From top-notch customer service, to the attention to detail that goes into one 

of their homes, partnering with Owens Corning is helping them exceed buyers’ expectations 

before, during and after construction. 

OWENS CORNING

Renowned for their building science knowledge and their systems that bring that expertise to 

life for Builders and their customers, Owens Corning is a leading global producer of residential 

and commercial building materials, which enables the creation of ComfortBuilt™ homes for 

Quail Homes. 

In addition to the building science knowledge and complete high-performance product 

offering, Owens Corning provided customized marketing support that helped Quail better 

communicate the value of buying a ComfortBuilt™ home. Support included building science 

content integrated into the existing Quail Homes website, a brochure and customized insert, 

and local tradeshow support. From end to end, Owens Corning supplied Quail Homes with 

marketing consultation and materials to help promote their enhanced offerings.

RESULTS

Through WUFI analysis, Owens Corning can identify how moisture 

and heat flow affect building materials over time. In reviewing this 

information, they are able to recommend the best building science 

solution for Quail Homes, resulting in affordable, durable, comfortable 

and sustainable homes. With every new project, whether it’s a new 

home or a renovation, Quail Homes strives to design and build the 

highest-performance home possible to minimize the use of resources, 

thereby creating a comfortable living environment, which enhances 

the value of homes throughout the Pacific Northwest.

Through their green building technology, they deliver homes with 

a HERS Index of 50, significantly improving comfort and reducing 

heating and cooling bills over the lifetime of each Quail Home.*

QUAIL HOMES & OWENS CORNING— 
A WINNING COMBINATION.  

QuailHomes.com
360.907.5800
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AND AT

QUAIL, THEY’RE

STANDARD.

Comfortable, affordable,
energy-effi cient homes

aren’t too much
to ask for,

OWENS CORNING®

FOAMULAR®

Learn more about how we’re creating
beautiful, durable, long-lasting homes.

* Savings vary. Find out why in the seller’s fact sheet on R-values. Higher R-values mean greater insulating power
http://www.energystar.gov/index.cfm?c=home_sealing.hm_improvement_methodology

Who sets the standard?
The builder or the homebuyer? 
WE THINK BOTH. 

This we knew: What everyone else is building has never been good 
enough for us. The old way might meet building codes but it didn’t 
meet Quail Home’s craftsman code of excellence. So, we rewrote the 
defi nition of what comes standard in a production home.

At Quail Homes, we use exceptional materials to achieve 
extraordinary results. We collaborated with Owens Corning 
Building Experts, the PINK® insulation company, and they shared 
with us over 50 years of research and development. They shared 
their building science. We asked hard questions. And we saw the 
proof. Homes built using building science and outstanding product 
out-perform and out-last homes built the old-fashioned way. 

Because we wrap all of our homes in Owens Corning® 
FOAMULAR® Extruded Polystyrene (XPS) Rigid Foam Insulation, 
our ComfortBuilt™ Homes are cozy and comfortable year round. 
They’re protected against air infi ltration, moisture intrusion and all 
the while protect your home value. Say good-bye to high heating and 
cooling bills. You’ll likely  fi nd yourself saving money every month. 
Money  that you can spend on more important things – like that 
dream vacation – with or without  the grandkids. 

Building BETTER
HOMES Together

10019920 ComfortBuilt™ Quail Homes Insert. THE PINK PANTHER™ & © 1964–2015 Metro-Goldwyn-Mayer Studios Inc. 
The color PINK is a registered trademark of Owens Corning. © 2015 Owens Corning. ComfortBuilt™ is a trademark of 
Owens Corning. FOAMULAR® is a registered trademark of Owens Corning. All Rights Reserved.

Homebuyer Brochure 

Brochure Insert
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2'' FOAMULAR +1 PERM

WUFI ANALYSIS
Standard frame 2x6 16'' O.C. wall


