
Crafted for Comfort. 
Customized for Performance. 

PALO DURO 
HOMES, INC.
CREATES A NEW 
STANDARD OF LIVING

COLLABORATIVE EFFORT 

Together, Palo Duro and Owens Corning Insulating Systems teamed 

up to leverage their building expertise to create energy efficient, 

sustainable and affordable homes in Palo Duro’s Cielo Azul 

neighborhood, just outside of Santa Fe. The goal of their collaboration 

was to build demand by translating building science into meaningful 

homebuyer benefits worth paying for. 

THE PALO DURO MINDSET

•  Improve the overall comfort and standard of living for Santa Fe, NM 

homebuyers through energy-efficient, beautifully crafted, durable and 

affordable homes.

•  Utilize the experience gained as winners of the 2014 U.S. DOE Housing 

Innovation Award to deliver an improved HERS (Home Energy Rating 

System) rating, resulting in greater energy efficiency.

•  Translate these new standards into meaningful benefits for buyers — 

setting a new standard for building homes in New Mexico.
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USAGE The Owens Corning brandmark is composed of one element: the Owens Corning logo. This has been 
developed for use as a company signaute on visual communications. It can also be used on packaging 
and correspondence.

The logo contains a graphic “arc” and the words “Owens Corning” in an individualized type style. Both 
elements appear on a controlled background with matching opposing corners.

The Owens Corning brandmark is the primary element in the corporate identification system. It provides 
a distinctive symbol that, when used properly with other elements of the system, establishes a continuity 
of style across the corporation and its operating divisions. Because it is so important—and because it 
reinforces the strength of our brand in the marketplace—it must look the same every time it appears.

STAGING Good “staging” is essential for the Owens Corning brandmark to stand out vividly in all visual communications. 
It should be separated on all sides from all other copy, photos or illustrations by a clear staging area the 
height of one letter “O” from the logo , as shown below.

This example reflects a minimum—often greater staging will be desirable.

1 x O Height1 x O Height

1 x O Height

1 x O Height

BRANDMARK GUIDELINES
OWENS CORNING CORPORATE IDENTITY VISUAL STANDARDS

Building Better Homes Together
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PALO DURO HOMES 

As a multi-generational home builder with 56 years of knowledge 

and experience across New Mexico and Colorado, Palo Duro Homes 

consistently exceeds expectations. With a background that includes 

working with the U.S. Department of Energy’s Building America 

Program on research projects to improve home building production, 

their name is synonymous with special attention to detail, such as 

energy efficiency and exceptional interior and exterior features. 

OWENS CORNING

Renowned for their building science knowledge and the systems to 

bring that expertise to life for Builders and their customers, Owens 

Corning is a leading global producer of residential and commercial 

building materials, which enables the creation of ComfortBuilt™ 

Homes. Along with their building science expertise, Owens Corning 

also provided marketing support to Palo Duro Homes to promote their 

participation in the Parade of Homes. From a press release, brochure, 

signage and panels for their building science display, Owens Corning 

supplied Palo Duro Homes these tools to introduce ComfortBuilt™ 

Homes to Santa Fe.

RESULTS

Great access to energy-efficient, cost-effective, beautifully crafted 

housing options in New Mexico.  

Palo Duro is one of the select few builders in New Mexico delivering 

100 percent LEED-certified homes. The new Palo Duro Homes 

crafted with Owens Corning™ ComfortBuilt™ Building Science offer 

an approximate HERS (Home Energy Rating System) rating of an 

impressive 33 compared to a typical resale home in the area, which 

ranks closer to a 130 HERS score.  This provides homeowners a 

potential savings of up to $149 per month*.

About 200 ComfortBuilt™ Homes are underway in the Cielo Azul 

neighborhood, located in Santa Fe’s booming south side. The first 

Palo Duro ComfortBuilt™ Home in the development was featured in 

Santa Fe’s Hacienda Parade of Homes tour.

* Costs were calculated using a home built with solar panels. 
2014, Cielo Azul Home Development in Santa Fe, NM.

BRINGING TWO GREAT MINDS 
TOGETHER FOR A RESULT LARGER 
THAN THE SUM OF ITS PARTS. 

“It’s the most comfortable 
home we’ve ever built!”  

TOM WADE  
Palo Duro Homes, INC.

A HIGHER LEVEL OF 
COMFORT FOR YOUR 
HIGHER STANDARD 
OF LIVING.

THE PINK PANTHER™ & © 1964–2014 Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved. The color PINK is a registered trademark of Owens Corning. © 2014 Owens Corning.

PaloDuroHomes.com
505.820.0750

Crafted by
Palo Duro Homes, Inc.
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